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OUR CONGEPT STRATEGY

STAY

DEFINED

OR GO

SOLD




EMOLOYMENT CAMPAIGN
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TO FIND ADEQUATE CANDIDATES EMPLOYER BRANDING
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ASK LISTEN, ADAPT. =

WHAT ARE THE PROBLEMS WITH CURRENT TALENT?
HOW DID YOU RECRUIT SO FAR?
WHAT ARE CHANGES IN THE STAFF MINDSET?




DIVERSIFYING

TALENT SOURCES.




SEARCH FOR
MINDSET




T'S NO LONGER ABOUT
THE MONEY

IT'S ABOUT THE [HOW| AND ‘WHY®
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STRONG
POINTS

ABOVE AVERAGE PAY

JOB STABILITY

UP TO 3X MORE PAID VACATION DAYS

EMPLOYEE REWARDS AND ACTIVITIES

REGIONAL BEST EMPLOYER AWARD
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UNCONVENTIONAL & UNEXPECTED  PROVOCATIVE & FUNNY ¥ NOTICEABLE
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WIDE REACH

POSITIVE
BRANDING IMPACT

STRONG FEEDBACK

AT

FILLED POSITIONS
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RESULTS
s

REACH OUT FROM
HR AGENCIES

ENQUIRY FROM OTHER
COMPANIES, BRANDS:

FIRST CLIENTS: BIG COMPANIES

(500+ EMPLOYEES)

NOW: SMALLER BRANDS

WHO ARE LOOKING FOR SPECIFIC TALENT

FUNRITMARRETING



CONTINUED
STRATEGY

SOCIAL MEDIA [TAKEOUER!

<+ BRAND AWARENESS

<+ EMPLOYER BRANDING
<+ COST EFFICIENT

<+ GREAT REACH

DIRECT COMMUNICATION

* WITH POSSIBLE EMPLOYEES
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